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The Golf Approach

The golf ball represents your image, reputation, 

marketing, sales… your brand.

The golf bag and its clubs represent tactics to 

move the golf ball closer to the hole… 

connecting with your target audience.



Your “Marketing” Golf Clubs

New Media

Blogs

Twitter

FaceBook

Traditional Media

Public Relations

Community meetings

Newsletters FaceBook

SEO (Google/Yahoo)

YouTube

Newsgroups

Newsletters

Website

Advertising

News releases



Traditional Rules

Pull PushPull Push

Broadcast to millions, 

hope to connect to one



Social Media Rules

Listen Participate Engage

Talk to one person, 

hope to connect to millions





Seven Step Process

Step 1: Build Your TeamStep 1: Build Your Team



Seven Step Process

Step 2: ListenStep 2: Listen





Seven Step Process

Step 3: What is the point?Step 3: What is the point?



Seven Step Process

Step 4: Analyze the audienceStep 4: Analyze the audience



How do 

they use they use 

social 

media?





Seven Step Process

Step 5: Find your one thing!Step 5: Find your one thing!





Seven Step Process

Step 6: Select your outpostsStep 6: Select your outposts





Seven Step Process

Step 7: Pick metricsStep 7: Pick metrics









Our approach

� Have a story to tell

� Give people a way to connect

� Social Media, Blogs

� Website
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� Website

� Create our own social media weather system

� Twitter Tuesday, Twitter Thursday, FaceBook Friday

� #Hashtags  hashtags.org  



Twitter Tuesday Thursday

� Pick one or two of the sample tweets from the 

predefined tweets

� Use the #Hashtag we select

� “RT” or Re-Tweet other hashtag responses
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� “RT” or Re-Tweet other hashtag responses

� Add a comment like “I voted”



How do you get started?

� Sign-up (FaceBook for testing the waters)

� Decide what you want out of Social Media

� Listen to the conversation

� Search terms, location, topic, people
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� Search terms, location, topic, people

� Know what you want to say

� First 50 tweets, posts, approach

� Engage in the conversation
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